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B.Sc. ( HS ) Semester - 4 (CBCS) Examination
March/April-2024 [NEW COURSE]
Consumer In the Market (Dis Spe Ele - 8)

Time: 2:00 Hours Marks: 50
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que.1 Explain the Direct Advertisement. (10)
Que.1 Write on the Press Advertisement. or
Que.2 Explain the responsibilities of Consumer. (10)
Que.2 Give the definition of Market and explain the fugclfions of Market.
Que.3 Explain the Adulteration. (10)
Que.3 Explain the types of Market in detail. o
Que.4 Write on the Consumer Education and Research Center - Ahmedabad. (10)
Que.4 Write on the Consumer Guidance Society of Ind(i)aR- Bombay.
Que.5 Write Short Notes. (Any Two) (20)

1. Rights of Consumer.

2. Characteristics of Market.

3. Disadvantages of Advertisement.

4. Consumer Co-operative Society.
*hkhkhhkhhkhkhhkhhhhkhrrhkrhhhix



